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Background of Research 

άLƴ ǘƘŜ ¦YΣ ǇŜƻǇƭŜ ŀǎǇƛǊŜ ǘƻ ƭƛǾŜ ƛƴ ǘƘŜ ŎƻǳƴǘǊȅǎƛŘŜΦ ! ƳƻǾŜ ǘƻ ǘƘŜ 
provinces is seen as a mark of success. This desire for rural life is a defining 

ǇŀǊǘ ƻŦ ƻǳǊ ƴŀǘƛƻƴΧ LǘΩǎ ƛƴ ǘƘŜ .ǊƛǘƛǎƘ 5b!έ ό/ƻǳƴǘǊȅ [ƛŦŜ нлмтύΦ

ÅPrevious work in this area can be traced back to the work of Darren 
Smith (2002), Martin Phillips (2005) and Gary Bridge (2001). 

ÅNotably, Bridge (2001) highlighted that the role of estate agents had 
ǊŜŎŜƛǾŜŘ άǎǳǊǇǊƛǎƛƴƎƭȅ ƭƛǘǘƭŜ ŀǘǘŜƴǘƛƻƴ ƛƴ ǘƘŜ ƭƛǘŜǊŀǘǳǊŜέΣ ŀƴŘ ǿƛǘƘƛƴ 
contemporary studies of rural gentrification this remains evident today. 

ÅLǘ ƛǎ ōŜŎƻƳƛƴƎ ƛƴŎǊŜŀǎƛƴƎƭȅ ŎƭŜŀǊ ǘƘŀǘ ǘƘŜ άƛƳǇŀŎǘ ƻŦ ŘƛƎƛǘŀƭ ǘŜŎƘƴƻƭƻƎƛŜǎ 
ƻƴ ǊŜǎƛŘŜƴǘƛŀƭ ǊŜŀƭ ŜǎǘŀǘŜ ŘŜƳŀƴŘǎ ŎƭƻǎŜ ǎǘǳŘȅέ ŘǳŜ ǘƻ ǘƘŜ ƴŀǘǳǊŜ ƻŦ 
these subjects and their significance within society (Fields and Rogers 
2019: 1). 





The Digital Marketing of Rural Real Estate, the Latest Driving Force of 
Rural Gentrification in England?

1) To investigate the role of digital marketing in transforming the rural 
real estate industry 

ωIdentify key real estate agents operating in rural housing markets

ωDetermine the relationship and consequently the influence of digital marketing upon 
the rural real estate industry

2) Evaluate the impact of digital marketing upon processes of rural 
gentrification in contrasting rural areas in England

ωExplore the various processes of rural gentrification which are operating within the 
case study areas 

ωAssess the impacts of digital marketing within the rural real estate industry upon 
processes of rural gentrification within the case study areas



Case Study Sites
Three Case Study Locations: 

1. Great Missenden, Buckinghamshire

2. Ombersley, Worcestershire 

3. Caldbeck, Cumbria 

Rationale For Case Study Locations: 

o Each site has to have a rural estate agency working in the area

o An area which has not been studied before (Phillips and Smith 2018)

o These sites represent different forms of rurality 

o These sites represent different types of middle class groups (Class 
Classification developed by Martin Phillips and Darren Smith which is 
based on % of classed population)




